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F1 Race Talk on Twitter 

The NodeXL graph I looked at is focused on conversations on Twitter related to the 

Formula 1 Imola Grand Prix (#ImolaGP). This maps all the different conversations and 

highlighting how conversations are structured, the flow of information to different communities, 

and the most prominent voices and subjects. You can see distinct user communities and their 

interactions, creating a detailed map of digital race discourse. 

The graph emphasises key influencers such as @oscarpiastri, @yukitsunoda07, 

@formula1, and @imola_gp, all situated in the largest cluster as broadcast nodes. Users here 

typically retweet posts like “Piastri in P2!” or “Tsunoda's best qualifying yet,” with common 

phrases such as “race weekend,” “pole position,” and “driver standings” indicating official updates. 

The other clusters represent different topics: one focuses on fan responses like “amazing overtake,” 

“red flag,” and “safety car,” while a different one centres on team strategy including “undercut 

worked,” “pit stop,” and “DRS zone,” reflecting a more analytical tone. 

A notable group is the race analysis and driver performance cluster, highly interactive and 

insight-focused compared to passive broadcast groups. Tweets often mention “tire degradation,” 

“sector times,” and “lap-by-lap” updates, alongside visual breakdowns and memes like “Ferrari 

strategy strikes again.” This message's technical skill, combined with humour, attracts a wide range 

of readers from experienced F1 fans to Gen Z users, making it an excellent target for engagement. 

To engage this community effectively, brands should use consistent interaction and relevant 

hashtags like #ImolaGP, #F1, and #Ferrari, including drivers like #Leclerc or #Hamilton. Instead 

of just reposting, brands should share original content, polls (“Who had the best overtake?”), 

quizzes, or race highlights, aligned with real-time conversations. Building trust requires active 

dialogue, not just broadcasting 

In conclusion, the race analysis cluster offers the most promise for impactful engagement. 

By tailoring campaign strategy to mirror the language and behavior seen in these conversations, 

through common phrases, key influencers, and timely themes, it becomes possible to cultivate 

authentic relationships with a passionate and informed fanbase. Such a data-driven strategy ensures 

not only visibility but also meaningful participation. 
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APENDIX   

Link - https://nodexlgraphgallery.org/Pages/Graph.aspx?graphID=296019 

 


